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Introduction 


The graphic guidelines in this manual 
are designed to assist those who are 
responsible for implementation of 

the new AT&T corporate identity. 

The graphic system has been carefully 
chosen and constructed. All AT&T 
people must be dedicated to helping 
the new corporate identity to grow - 
and to strengthening and preserving 
its integrity. Consistent and proper 
application of the component elements 
of the graphic system will result in 

a strong and unified presentation of 
the new AT&T corporate family, and 

Is essential to the establishment of 
exclusive legal rights to the use of 

the corporate identity elements. 


During its initial implementation stages, 
the corporate identity program will be 
centrally administered and coordinated. 
If information related to a graphic 
application problem is not immediately 
available, AT&T people and their 
suppliers are directed to contact the 
AT&T Public Relations and Employee 
Information Department source listed 
on the final page of this manual. 


The corporate 
identity symbol 


The globe symbol: The globe 
symbol's basic purpose is to reinforce 
the public's perception of AT&T - and 
all of its operations, services and 
products. [he symbol is composed 

of carefully drawn horizontal "highlight" 
and "shadow" areas which give it the 
appearance of an illuminated sphere 
with mass - a globe. 


It is vital that all who are responsible 
for applying the globe symbol fully 
understand its graphic properties 
and the basic guidelines essential 
to its effective reproduction. These 
guidelines follow. 


Application of the symbol to light 
and dark backgrounds: Different 
reproduction art has been prepared 
for positive and reverse symbols, and 
they have different characteristics. The 
positive version of the symbol must 
always be used for positive reproduc- 
tion (e.g. on a light background) and 
the reverse version of the symbol 
must always be used for reproduction 
on dark backgrounds. Neither version 
may ever be photomechanically altered 
from positive to negative form. 


Whichever version of the globe 
symbol is to be used, the upper left 
portion of the globe that the light 

is shining on-the "highlight" area— 
must always appear light. 


opecially prepared reproduction 
materials must be used to reproduce 
either form of the symbol. These 
materials are available from the 
sources listed on the final page of 
this manual. 
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Alternate versions 
of the symbol for 
reduced size needs 


Graphic adjustment: The reduction | 
of any graphic element, such as | 
typography or symbol, may cause | 
problems that will affect legibility in 

small sizes. Therefore, to assure visual 
similarity, graphic adjustments have 

been made on two alternate versions | 
of the globe symbol to facilitate small | 
scale reproduction. The alternate 

symbols B and C shown at the left | 
(in a size much larger than their | 
proper reproduction sizes) illustrate | 


12-line (A) symbol 


the adjustments that have been made 
in the elements of the symbol to 
facilitate small scale reproduction. 


* 10-line (B) symbol 


| 
| 
| 
| 
The 12-line (A) symbol is for use | 
in all applications larger than, but not | 
including, 2” | 

| 

{ 

| 


The alternate 10-line (B) symbol 
covers the symbol diameter range 
of %2” to 4” 

8-line (C) symbol The alternate 8-line (C) symbol is 

for special purpose only - primarily | 
in print reproduction below 14” in | 
diameter, and for product marking | 
at ?/s" and smaller. 


(i) QD QU 


Visual similarity: The illustration at 
the left shows how the symbol retains 
its basic look and legibility (despite | 
significant graphic adjustments) when | 
reproduced in its proper size range. | 
At quick glance, it would be difficult to | 
tell these symbols apart, and yet, there | 
are significant structural differences | 
in the rendering of the three symbols. 

Thus, the visual similarity has been 

maintained over a wide range of sizes 

through graphic adjustment. 
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Corporate and entity 
signatures and 
configurations 


The specially designed globe is the 
corporate identity symbol for “AT&T”; 
the symbol reinforces the corporate 


logotype and defines it, creating 

the corporate signature. The addition 0 
of an entity name creates the entity 

signature and graphically joins the 

entity (e.g. Information Systems) 

to the parent corporation. 


The corporate signature: As stated 
above, the globe symbol and the cor- 
porate logotype combined are called 
the corporate signature (illustrated 

at the right in one of two approved 
configurations). Note: The corporate adii: 
logotype is specially drawn and cannot a 
be prepared from any existing typeface. = 4 Afel " L— ——RÓ Afel 
As with the globe symbol, it has a | — a 

positive version for reproduction only lo E——4 

on light backgrounds, and a reverse 
version for reproduction only on dark 
backgrounds. Therefore, the corporate 
signature must always be reproduced 
from approved reproduction proof 

sheets, available from the sources listed — 4 dg m | | /0/0/0C/^ 0 
on the final page of this manual. 
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Corporate signature configu- 
rations: [here are two approved 
corporate signature configurations. In 
the centered configuration (illustrated 
in A, to the right), the globe symbol 

is centered above the corporate logo- 
type. In the horizontal configuration, 
the globe symbol is followed by the 
corporate logotype (illustrated in B, 

to the right). No other configuration of 
the corporate signature may be used. 


The entity signature: The globe 
symbol, corporate logotype plus the 
entity name are called the entity 
signature (illustrated at the right in 
one of two approved configurations). 
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There are two approved configurations 
of the entity signature for printed mate- 
rials, each of which properly relates 
the globe symbol and typographic 
elements in size and position. The two 
entity signature configurations, 
demonstrated below, are applicable 

to all AT&T entities. 
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Entity signature 
configurations 


A. The centered configuration: 
The globe symbol is centered 
above the corporate logotype and 
the entity name. 


B. The horizontal configuration: 
The globe symbol is followed by 
the corporate logotype and the 
entity name. 


No other configuration of the entity 
signature may be used. 


Note: While the entire entity signature 
configuration may be increased or 
decreased in size, the relative propor- 
tions of the globe symbol, corporate 
logotype and entity name, and their 
relative position to each other, must 
not be altered. Approved reproduction 
proof sheets must be used for print 
reproduction. These are available from 
the sources listed on the last page of 
this manual. 


Staging the corporate 
or entity signature 


The staging area proportion: 

As shown in the examples at the right, 
the minimum staging distance from 
any element of the signature, above, 
below, to the left or to the right, or 

to adjacent copy should be 1⁄2 "X; 

“X” being the diameter of the globe 
symbol. This minimum distance must 
be allowed regardless of the signature 
configuration chosen or its position 
relative to the adjacent copy. 


Staging demonstrations: The 
following demonstrations illustrate 

the effect of adequate and inadequate 
allowances of staging distance. 


A. Acceptable: The signature is of 
adequate size and is properly placed, 
with sufficient space between it 

and the copy above and to its left. 

It becomes a distinctive element 
within the overall layout. 


B. Unacceptable: While the signature 
is of adequate size, insufficient space 

has been allowed above and below it. 

The proximity of text copy “squeezes” 

the corporate signature, diminishing 

its visual impact. 


In order to achieve the maximum 
visual impact from the signature, 
sufficient space for good "staging" 
must be allowed. The guidelines below 
are recommended as the minimum 
spaces that should occur between the 
signature and any other element, in- 
cluding illustrative material, typography 
or the edge of the printed surface. 
Where possible, these spaces should 
be increased. 
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All retail store traffic is not on foot. Much 
of it is by telephone. Between customers 
and stores. Between vendors and stores. 
Between stores and stores. Congestion 
anywhere along the line can lead to 
problems in customer service, employee 
productivity and all the other areas of 
management. AT&T Western Electric 
has a solution conceived to meet the needs 
of retailers. It's our electronic Dimension? 
PBX Retail System, a complete inter/ 
intrastore voice communications system. 
Its more than 100 specific capabilities can 
help you increase sales, lower operating 
expenses, improve customer service and 
maximize profits. It saves you costly dupli- 
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Acceptable and 
unacceptable applications 
of principal graphic elements 


A. Acceptable, sizing of signature 
is adequate: The size of the signature 
chosen, plus its required staging 
distances, assures that it will be a 
significant visual element. 


B. Unacceptable, sizing of 
signature is inadequate: The 
visual impact of the signature is 
greatly diminished by the dominant 
size of adjacent copy. 


C. Acceptable, globe symbol 
separated from logotype: While 
the logotype may not appear alone, 

in the absence of a globe symbol on 
the same page, the globe symbol may 
appear separated from the logotype 
when it is the large, dominant graphic 
element on the page. (Standard staging 
requirements do not apply in this in- 
stance.) No other globe symbol may 
appear on the page. The entire cor- 
porate or entity signature including 

the globe must appear in a prominent 
location elsewhere in the printed piece. 


D. Unacceptable, two globe 
symbols on a page: Redundant 
use of the globe symbol should 
be avoided. 


E. Acceptable, emphasizing 
corporate or entity name in text: 
When it is desirable to emphasize 
the corporate or entity name within 
the text, but not as a logotype, it may 
be differentiated by use of a bold or 
italic typeface or an underscore. 


F. Unacceptable, use of the logo- 
types in the text: The corporate and 
entity logotypes must never be inserted 
into the text copy. 


Acceptable and 
unacceptable color 
applications 


A. Acceptable, preferred use 

of the official corporate color: The 
globe symbol appears in AT&T Blue 
(PANTONE® Process Blue) and 

the corporate logotype is in black. 


B. Unacceptable, incorrect use of 
official corporate color: When the 
globe symbol appears in black, the 
logotype must also appear in black. 


C. Acceptable, complete corporate 
signature in one color: All identifica- 
tion components may appear in a 
single color. 


D. Unacceptable, use of unofficial 
color for globe symbol in company 
signature: The globe symbol must 
appear only in AT&T Blue (PANTONE? 
Process Blue) or black when the 
logotype is black. 


E. Acceptable, sufficient contrast: 
The color selected provides sufficient 
contrast with the background for both 
the globe symbol and the logotype. 


F. Unacceptable, insufficient 
contrast: Contrast between the 
color of the graphic elements and 
the background is insufficient, and 
seriously impairs legibility. 


G. Acceptable, use of symbol on 
dark background: [he "reverse" 
version of the globe symbol is used 
correctly. Note: The “reverse” version 
of the globe symbol is, in fact, an 
alternate positive piece of reproduction 
art for use on dark backgrounds only. 
No approved reproduction art of the 
symbol may be photomechanically 
reversed to a negative version. 


H. Unacceptable, the globe symbol 
has been photomechanically 
reversed: [his is incorrect. Note that 
the “highlight” areas appear dark, the 
“shadow” areas appear light. The 
specially prepared “reverse” version 

of the globe symbci must be used for 
applications on dark backgrounds. 
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Acceptable and unacceptable color 
applications of the corporate signature 
are demonstrated below. 


Note: [he signatures shown here 
are for demonstration purposes. 
The principles they represent are 
applicable to all AT&T entities. 
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Consistent and proper application of 
the graphic elements of the corporate 
identity will result in a strong and unified 
presentation, but use of unauthorized 
graphic techniques will degrade their 
integrity and public recognition. 


Acceptable and 
unacceptable 
graphic techniques 


A. Acceptable, conforms to all 
graphic standards: The globe symbol 
appears in AT&T Blue, the corporate and 
entity logotypes use the official typo- 
graphic elements and their size and 
position within the signature conform 
to approved guidelines. 


B. Unacceptable, unauthorized 
typography used in entity signa- 
ture: Unauthorized typography may 
not be substituted for either of the offi- 
cial logotypes. Instead, always use only 
approved reproduction proof sheets. 


C. Unacceptable, unauthorized 
configuration of entity signature: 
Use of unauthorized configurations of 
the entity signature results in eccentric, 
unacceptable appearance. 


D. Unacceptable, patterned 
background: The pronounced back- 
ground pattern impairs the legibility 
of all elements of the entity signature. 


E. Unacceptable, use of screens: 
ocreens must never be used for re- 
production of any part of the entity 
signature. They will create ragged 
edges and uneven color, and degrade 
its visual impact and graphic integrity. 


F Unacceptable, graphic modifi- 
cation of globe symbol: Addition 
of shapes or other graphic devices to 
the globe symbol will confuse its 
recognition quality. 


G. Unacceptable, variation in 
background: Do not intersect the 
symbol, the signature or its staging 
area with color panels, illustrations or 
other graphic devices. 


H. Unacceptable, use of unauthor- 
ized design element: No color, 
shape or texture may be introduced 
into the "highlight" areas of the globe 
symbol. Continuous, even background 
colors of the entire staging area 
should show through these elements, 
provided there is sufficient contrast 
with the signature elements. 


Identification stripes and Identification stripes afford an 
corporate colors additional, optional graphic device 
to reinforce the globe symbol and the 
corporate and entity logotypes to 
help the public perceive the new e 
AT&T enterprise. 


Whenever they are used, the stripes 
must always appear in the three 
official corporate colors, on a white, 
black, or black halftone background. 
opecifications for the three official 
colors are included in the guidelines 
that follow. 


A. Size and proportion: As shown 
in the full color version diagrammed at 
A, the three stripes directly abut each 
other and are of equal height, "S^ 


> 


Color: From top to bottom, the three 
official corporate colors are red, AT&T 
Blue and black. They must always 
appear in this sequence, with the red 
Stripe on top, or in the case of vertical 
applications, on the left. 


Color specifications: PANTONE® 
485 has been designated as the 
official red, PANTONE® Process Blue 
for AT&T Blue and PANTONE® Process 
Black for the black. In four color 
process reproduction, the red will 

be 100% yellow and 100% magenta, 
AT&T Blue will be 100% process blue, 
and the black will be 100% process 
black. Color swatch sheets for ink 


formulation and visual matching are 
available from the sources listed on 
the final page of this manual. 
C 


B. Bleed applications surrounded 
by dark backgrounds: In bleed 
applications of the stripes surrounded 
by dark backgrounds, white separation 
spaces '/»o the height "S" of one of 

the stripes must be used above and 
below. Care must be taken that the 
space between the stripes and the 
nearest edge of the page cannot be 
mistaken as another stripe. 


C. Non-bleed applications 
surrounded by dark backgrounds: 
In non-bleed applications of the stripes 
surrounded by dark backgrounds, a 
white separation space '/o the height 
“S” of one of the stripes must be carried 
continuously around all four sides. 
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Acceptable and 
unacceptable applications 
of the stripes and 
corporate colors 


A. Acceptable width of the stripes: 
In any application the stripes must 
appear in a width at least twice their 
overall height, because widths narrower 
than this minimum become panels. 

It is preferred that the stripes run the 
full width of the page. 


B. Unacceptable, stripes too 
narrow: Widths less than twice the 
overall height of the stripes will cause 
a "panel effect? This effect must 

be avoided. 


C. Acceptable relationship of 
signature to the stripes: A minimum 
space of '/s "X" must occur between 
the signature and the stripes, "X" being 
the diameter of the globe symbol. 


D. Unacceptable, incorrect color 
sequence: Always use the approved 
sequence which is from top to bottom, 
red, AT&T Blue and black. In the case 
of vertical applications, the red stripe 
must be on the left. 


E. Acceptable, use of angled 
stripes: [he use of angled stripes 

Is acceptable, but care must be taken 
to avoid awkward visual appearance. 


F. Unacceptable, position of 
stripes on surface: |f the stripes 

are positioned so that they approach 
the edge of the surface too closely, the 
illusion of a fourth stripe may occur. 


G. Acceptable, sufficient contrast 
with background: There is sufficient 
contrast to clearly distinguish the 
stripes from abutting color, photograph 
or background illustration. 


H. Unacceptable, insufficient 
contrast with background: The 
contrast is not sufficient to clearly 
distinguish the bottom stripe from 

the abutting background. A white or 
clear separation space '5o the height 
“S” of one of the stripes, directly below 
the black stripe, would make this an 
acceptable application. 
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Acceptable and 
unacceptable applications 
of the stripes and 
corporate colors 


|. Acceptable, vertical application 
of the stripes: [he stripes may be 
used vertically. In such applications, 
the red stripe must always appear 
on the left. 


J. Unacceptable, vertical and hori- 
zontal stripes on same surface: 
The stripes must never appear in a 
vertical and horizontal position on the 
same surface. They cannot be used 
to create a border or a frame effect. 


K. Acceptable, non-bleed use of 
stripes: When coordinated with copy 
and design elements, the stripes may 
be used in non-bleed applications. 


L. Unacceptable, curved appli- 
cation of stripes: [he stripes must 
never be curved or distorted (to create 
an illustration) or function in any way 
other than as a stripe. 


M. Acceptable, full-length bleed 
applications: Horizontal stripes may 
bleed off the top or bottom, and vertical 
stripes may bleed off either side of the 
page. Care must be taken to assure 
that the stripe that bleeds retains 

the same width as the other two. 


N. Unacceptable, graphic instru- 
sions: No typographic matter or 
graphic device, including symbols 
and logotypes, may be placed on or 
across the stripes. 


O. Acceptable, *floating" non- 
bleed applications: Stripes which 
do not bleed at either end may be HOTLINE 
used. In such applications, however, —— 
the width of the stripes must be at 
least twice their overall height. 


P Unacceptable, multiple applica- 
tions on one surface: Only one set 
of stripes may be used on a given 
page or panel. 
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How to obtain additional 
information and materials 


These graphic standards are in- 
tended to aid in achieving consistent 
application of the new AT&T corporate 
identity system. They will assure a 
strong continuity of visual identification 
in all graphic communications. There- 
fore, adherence to the guidelines 

is essential. 


For additional information, identification 
color swatch sheets or approved 
reproduction proof sheets, contact 
the Corporate Identity Coordinator at: 
AT&T Bell Laboratories, 
(201) 564-4286 
AT&T Communications, 

Basking Ridge 

(201) 221-2300 

Bedminister 

(201) 234-5299 

Central Region 

(312) 592-6102 

Northeastern Region 

(914) 328-2446 

Western Region 

(415) 442-2737 

Southern Region 

(404) 873-8531 

Mid-western Region 

(816) 391-3174 

Eastern Region 

(703) 691-6816 

Cincinnati Region 

(513) 352-8017 


AT&T Consumer Products, 

(201) 581-4608 

AT&T Information Systems, 

(201) 898-2735 

AT&T International, 

(201) 953-7253 

AT&T Western Electric, 

(212) 669-2854 

AT&T Network Systems, 

(212) 669-2854 

AT&T Technology Systems, 

(212) 669-2854 

or: Division Manager - Corporate 
Identity, Public Relations and Employee 
Information Department, AT&T. 
Telephone: (212) 393-2707 


Identification 
Guidelines 


Yo x minimum 


Y> x minimum 


These guidelines present an overview 
of the basic graphic elements of the 
new AT&T corporate identification 
system, specifically the authorized 
configurations of the entity signature 
and proper application of the identi- 
fication stripes. Although the program 
is designed to offer flexibility, close 
adherence to these specifications 

is essential. Continuity of application 
will assure effective corporate identi- 
fication and will firmly establish the 
legal right to exclusive use of the 
identification elements. 


Entity signature configurations 
and staging: Two configurations 
have been approved, each of which 
prescribes the relative proportions 
and positions of the elements of 
the entity signature. Only the two 
configurations shown on this page 
are authorized. 


A. Horizontal configuration: The 
globe symbol is followed by the cor- 
porate logotype and the entity name. 


B. Centered configuration: The 
globe symbol is centered above the 
corporate logotype and the entity name. 


Note: While the entire signature 
configuration may be increased or 
decreased in size, the relative dimen- 
sions of the symbol, logotype and the 
entity name, and their position relative 
to each other, must not be altered. 
Approved reproduction proof sheets 
are available and must be used for 
reproduction of the signature. 


Staging: Sufficient space ("staging") 
around the signature must be provided 
to insure its maximum visual impact. 


Demonstrations A and B provide 
recommended minimum spaces that 
should be maintained between the 
entity signature and any other ele- 
ments. All such elements should be 
kept at least 1⁄2 "X" away from the globe 
symbol, logotype and the entity name. 


Color specification: If the entity 
signature is to appear in two colors, 
the globe symbol can be printed only 
in the official AT&T Blue (PANTONE? 
Process Blue) and the remaining 
elements of the signature must be 
black. For one-color applications, the 
globe and the signature can be all 
black, all blue, or any other single 
color that contrasts adequately with 
the background on which it is printed. 


Identification stripes will be 100% process black. Approved of the Corporate Id ram 
color swatch sheets for printers are is a system of iden ripes. 
available from the sources below. The stripes are for tification 

impact, not for decorative purposes. 
Each of the three stripes must always As shown at the left, a minimum space 
be the same in height, "S* The stripes of 1⁄2 “X” must remain between the entity 

A. Color: PANTONE? 485 has must always appear in the sequence signature and the stripes, "X" being 

been designated as the official red, of red, AT&T Blue and black, with the the diameter of the globe symbol. 

PANTONE? Process Blue as AT&T red stripe always on top, or in vertical 

Blue, and PANTONE® Process Black applications, on the left. C. Bleed applications surrounded 

for the black. In four-color process by dark backgrounds: In bleed 

reproduction, the red will be 100% B. Relationship of entity signature applications of the stripes surrounded 
yellow and 100% magenta, AT&T Blue to the identification stripes: An by dark backgrounds, white separation 
will be 100% process blue, and black additional and always optional element spaces '/20 the height of a single stripe, 


“S” must be used above and below. 
Take care that the space between 


A the stripes and the nearest edge of 
the page can not be mistaken for 
PANONE 255 another stripe. 
D. Non-bleed applications 
ae surrounded by dark backgrounds: 


In non-bleed applications of the stripes 
Surrounded by dark backgrounds, a 
white separation space '/o the height 
of a single stripe,“S”, must be carried 
continuously around all four sides. 


Process Blue) 


Black 
(PANTONE? Black) 


B How to obtain additional 
information and materials: e 
— Detailed information concerning 
— ATST T m elements of ha 
— l graphic identification system will soon 
E Entity Name be available in a more comprehensive 


Graphic Standards Manual. If you need 
additional consultation, information 

or approved reproduction materials 
relative to implementation of this 
graphic identification program, contact 
your Corporate Identity Coordinator at: 
AT&T Bell Laboratories, 

(201) 564-4286 

AT&T Communications, 

(201) 221-2300 

AT&T Consumer Products, 

(201) 581-4608 

AT&I Information Systems, 

(201) 898-2735 

AT&T International, 

(201) 953-/253 

AT&T Western Electric, 

(212) 669-2854 

AT&T Network Systems, 

(212) 669-2854 

AT&T Technology Systems, 

(212) 669-2854 

or: Division Manager - Corporate 
Identity, Public Relations and Employee 
Information Department, AT&T. 
Telephone: (212) 393-2707. 
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This sheet demonstrates how AT&T colors 
will appear when printed on COATED 
PAPER. The PANTONE ® MATCHING SYS- 
TEM identifies the proper ink for COATED 
PAPER with the letter "C; following the 

ink color designation. Samples of these 
swatches should be affixed to mechanicals 
whenever the AT&T corporate colors are 

to be used. 


AT&T Red 
on coated stock or 
gloss surface 


PANTONE ® 485C 


Color reproduction must visually 
match this swatch 

"Pantone, Inc's check-standard trademark for color 
reproduction and color reproduction materials. 
Reproduction rights reserved. Printed in U.S.A. 8/83 
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AT&T Blue 
on coated stock or 
gloss surface 


PANTONE ® Process Blue C 


Color reproduction must visually 

match this swatch 
"Pantone, Inc's check-standard trademark for color 
reproduction and color reproduction materials. 
Reproduction rights reserved. Printed in U.S.A. 8/83 
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AT&T Black 
on coated stock or 
gloss surface 


PANTONE ® Black C 


Color reproduction must visually 

match this swatch 
"Pantone, Inc's check-standard trademark for color 
reproduction and color reproduction materials. 
Reproduction rights reserved. Printed in U.S.A. 8/83 
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Corporate Colors 
on coated stock or gloss surface 


AT&T identification stripes will appear in 
red, process blue and black. When printed 
horizontally, the stripes must always be in 
the sequence shown on this sheet. When 
printed vertically the red stripe always 
appears on the left. The three stripes must 
always be identical in height, abutting one 
another. 


AT&T Red 
on coated stock or 
gloss surface 


PANTONE ® 485C 


Color reproduction must visually 
match this swatch 
"Pantone, Inc's check-standard trademark for color 
reproduction and color reproduction materials. 
Reproduction rights reserved. Printed in U.S.A. 8/83 
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AT&T Blue 
on coated stock or 
gloss surface 


PANTONE ® Process Blue C 


Color reproduction must visually 

match this swatch 
"Pantone, Inc's check-standard trademark for color 
reproduction and color reproduction materials. 
Reproduction rights reserved. Printed in U.S.A. 8/83 
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AT&T Black 
on coated stock or 
gloss surface 


PANTONE ® Black C 


Color reproduction must visually 

match this swatch 

"Pantone, Inc's check-standard trademark for color 
reproduction and color reproduction materials. 
Reproduction rights reserved. Printed in U.S.A. 8/83 
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"Pantone, Inc's check-standard trademark for color 
reproduction and color reproduction materials. 
Reproduction rights reserved. Printed in U.S.A. 8/83 
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"Pantone, Inc's check-standard trademark for color 


*Pantone, Inc's check-standard trademark for color 


*Pantone, Inc's check-standard trademark for color 


AT&T Red 

on coated stock or 
gloss surface 
PANTONE ® 485C 


Color reproduction must visually 
match this swatch 


reproduction and color reproduction materials. 
Reproduction rights reserved. Printed in U.S.A. 8/83 


AT&T Blue 

on coated stock or 

gloss surface 

PANTONE ® Process Blue C 


Color reproduction must visually 
match this swatch 


reproduction and color reproduction materials. 
Reproduction rights reserved. Printed in U.S.A. 8/83 


AT&T Black 

on coated stock or 
gloss surface 
PANTONE ® Black C 


Color reproduction must visually 
match this swatch 


reproduction and color reproduction materials. 
Reproduction rights reserved. Printed in U.S.A. 8/83 


CENERAL COMPANY BUSINESS CARD WITH 2 ADDRESSES AND LONG TITLE 


3-1/2" 


1/2 point rule 


m Signature 
J [Align Configuration B 
yt ane Doe 
Name: 8 point Helvetica ember of Programming Stal! 7, T [——2 ATeT Paper recommendation: 
Medium. Seer ps Entity Name 
: " , 6 luman.Performance Analysis “UY Gee y i 
Title: 7 point Helvetica : + edd o psp EU ewe E General company business 
light, 2 points from points Toth rac Lie? eae poas sare 
. ‘ : : Í liverside Building Two 1234 North Main Street . : 
Helvetica Medium line 2" i Fluorescent white thin 
, , a liver Center nytown, AN 12345 
"bove. If information Wverview Road hone (123) 456 7890 T card 
syceeds 7-1/2 picas width, ick ftelown, MW 67890 Bristol, plate finish, 


oceak into additional Phone (096) 765.4321 110 lb., rag content 502. 


"7. 202m 

Executive/company busi- 
ness cards 

Thin bright white plate, 
75 lb., rag content 100%. 


points llelvetica Light, 
virst line of address on 
left aligns horizontally 
with first line of address 


on riqht, 2 points leaded, Color 
flash left. Globe symbol prints 


AT&T Blue (PANTONE Pro- 
cess Blue). All other 
copy prints black. 


GENERAL COMPANY BUSINESS CARD WITH 2 ADDRESSES AND LONG TITLE 


3-1/2" 


1/2 point rule 


Signature 
Configuration B 


ane Doe 


Name: 8 point Helvetica ember of Programming Stall. = p 
3 p | paties ee d AT&T 
tedium. ystems Analysis 7 Entity Name 
. $ : jumanPerlormance Analysis © y 
Title: 7 point Helvetica = eae i ra ai n aaa E e uL 


Light, 2 points from 
Helvetica Medium line 
above. If information 
exceeds 7-1/2 picas width, 
break into additional 
line (s). 


nylown, AN 12345 


iverview Road hone (123) 456-7890 


ick lelown, MW 67890 


Oth Floor 1/16" Poor 1700 6 points 
liverside Building Two 234 North Main Street 
iver Center 
Phone (098) 765-4321 


7 points Helvetica Light, 
First line of address on 
left aligns horizontally 
with first line of address 
on right, 2 points leaded, 
flush left. 
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Paper recommendation: 


General company business 
card 

Fluorescent white thin 
card 

Bristol, plate finish, 
110 1b., rag content 50° 


Executive/company busi- 
ness cards 

Thin bright white plato, 
75 lb., rag content 100%. 


Color 

Globe symbol prints 
AT&T Blue (PANTONE Pre- 
cess Blue). All other 
copy prints black. 


GENERAL COMPANY BUSINESS CARD WITH 2 ADDRESSES AND LONG TITLE 


Name: 8 point Helvetica 
Medium. 
Title: 7 point Helvetica 


Light, 2 points from 
Helvetica Medium line 
above. If information 
exceeds 7-1/2 picas width, 
break into additional 
line(s}. 


7 points Helvetica Light, 
First line of address on 
left aliqns horizontally 
with first line of address 
on right, 2 points leaded, 
iunn left. | 
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Paper recommendation: 


General company business 
card 

Fluorescent white thin 
card 

Bristol, plate finish, 
110 lb., rag content 50^. 


Executive/company busi- 
ness cards 

Thin bright white plato, 
75 lb., rag content 100%. 


Color 

Globe symbol prints 
AT&T Blue (PANTONE Pro- 
cess Blue). All other 
copy prints black. 
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1/27| === [ATs od 
m —— Entity Name | 
“a. nr cU et Sor OT 4» Fioom102000 
6 points 1234 North Main Street 


ivision Manager 
Anylown, AN 12345 


Phone (123) 456-7890 

Sender's name: 8 point Helvetica 2" 
Medium. Name aligns horizon- 
tally with first line of address. 


Sender's title and/or department: 
8 point Helvetica Light. 

2 points from Helvetica Medium 
line above. 

If information exceeds 12 picas 
width, break into additional 
line(s). 

2-line titles are to be 2 points 
leaded, flush left. 


8 point Helvetica Light, 2 
points, leaded, flush left. 


Note: 

The 1/2 point rule may be stopped 
1/16" from right trim edge for 
short printing runs if econom- 
ically necessary. The rule 
should bleed off the right edge 
for large printing runs. 


Paper recommendation: 


General company letterhead: 
Fluorescent white, opaque, 
wove finish 20 lb. bond, rag 
content 25% 


Color: 

Globe symbol prints AT&T Blue 
(PANTONE Process Blue). All 
other copy prints black. 


8-1/2" —— — —————————————————————— 


| E ee 1/16" j 
1/2"| === Abel 
Scd" vc Entity Name | 
— FECERIS — Jl 
ohn Doe : Hoom 10-2000 
6 points 1234 North Main Street 


wision Manager 
Anytown, AN 12345 


hone (123) 456-7890 

Sender's name: 8 point Helvetica s: 
Medium. Name aligns horizon- 
tally with first line of address. 


Sender's title and/or department: 
8 point Helvetica Light. 

2 points from Helvetica Medium 
line above. 

if information exceeds 12 picas 
width, break into additional 

line (s). 

2-line titles are to be 2 points 
leaded, flush left. 


8 point Helvetica Light, 2 
points, leaded, flush left. 


Note: 

The 1/2 point rule may be stopped 
1/16" from right trim edge for 
short printing runs if econom- 
ically necessary. The rule 
should bleed off the right edge 
for large printing runs. 


Paper recommendation: 


General company letterhead: 
Fluorescent white, opaque, 
wove finish 20 lb. bond, rag 
content 25% 


Color: 

Globe symbol prints AT&T Blue 
(PANTONE Process Blue). All 
other copy prints black. 
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Hoom 10-2000 

1234 North Main Street 

Anytown, AN 12345 
hone (123) 456-7890 


6 points 


utt 


Sender's name: B point Helvetica 
Medium. Name aligns horizon- 
tally with first line of address. 


Sender's title and/or department: _ 
8 point Helvetica Light. 

2 points from Helvetica Medium 

line above. 

If information exceeds 12 picas 
width, break into additional 
line(s). = 

2-line titles are to be 2 points 
leaded, flush left. 


8 point Helvetica Light, 2 
points, leaded, flush left. 


Note; 

The 1/2 point rule may be stopped 
' 1/16" from right trim edge for 

short printing runs if econom- 

ically necessary. The rule 

should bleed off the right edge 

for large printing runs. 


Paper recommendation: 


General company letterhead: 
Fluorescent white, opaque, 
wove finish 20 lb. bond, rag 
content 25% 


Color: 

Globe symbol prints AT&T Blue 
(PANTONE Process Blue). All 
other copy prints black. 
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mes == Communications 
Stanley S. Nelson 1200 Third Avenue, Room 1104 
Operations Supervisor Seattie, Washington 98101 


Phone (206) 382-2718 
Res. (206) 255-1319 
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AT&T 
Communications 


Signature Repro Sheet 
for Print Application 


For “Positive” Reproduction Only 


ATST 


LM 


ATST 


Configuration AT&T C-1 
Centered format. 


The relationship of size and position of the 
components of the signature are fixed as 
shown and must not be altered. 
Important: Never "reverse" the images 
on this repro sheet. Never use positive 
signature components for reverse print 
reproduction, or use reverse signature 
components for positive print 
reproduction. 


For printing over white or light colored 
background. (For reverse use, see below) 


(i) 


ATST 


Communications 


ATST 


Communications 


For enlargement of the signature beyond 
the capability of this reproduction sheet, 
or if you have any questions, contact: 
Division Manager, Corporate Identity 
Program, Public Relations and 
Employee Information Department, AT&T, 
195 Broadway, Room 1509A, 

New York, New York 10007. 

Telephone: (212) 393-2707 


Signatures in this section for use with 12 
line (A) globe symbol to be reproduced 
larger than 12” in diameter. 


20 


Communications 


LM 


ATST 


Communications 


Signatures in this section for use in small size reproduction only- 
10 line (B) globe symbol to be reproduced 12” in diameter and smaller. 


ATeT 


AT&T ATeT 


Communications Communications | Communications Communications 


Communications 


For use in a black or dark colored back- 
ground. All graphic elements shown as 
white remain white. (For positive use, see 
above) 


Signatures in this section for use with 12 
line (A) globe symbol to be reproduced 
larger than 12” in diameter. 
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Communications 


ATsT 


Communications 


ATsT 


Communications 


Signatures in this section for use in small size reproduction only- 
10 line (B) globe symbol to be reproduced 12” in diameter and smaller. 
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C-2 Configuration AT&T C-2 

Horizontal format. 
AT&T The relationship of size and position of the 
Communications components of the signature are fixed as 


shown and must not be altered. 
Important: Never "reverse" the images 
on this repro sheet. Never use positive 
signature components for reverse print 
reproduction, or use reverse signature 
components for positive print 
reproduction. 


Signature Repro Sheet 
for Print Application 


For printing over white or light colored 


For "Positive" Reproduction Only 
background. (For reverse use, see below) 
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Communications 


Communications 


AT&T 


Communications 


For use in a black or dark colored back- 
ground. All graphic elements shown as 
white remain white. (For positive use, see 
above) 


For “Reverse” Reproduction Only 
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Communications 


For enlargement of the signature beyond 
the capability of this reproduction sheet, 
or if you have any questions, contact: 
Division Manager, Corporate Identity 
Program, Public Relations and 
Employee Information Department, AT&T, 
195 Broadway, Room 1509A, 

New York, New York 10007. 

Telephone: (212) 393-2707 


Signatures in this section for use with 12 
line (A) globe symbol to be reproduced 
larger than 12” in diameter. 


Communications 


=> AT&T 


Communications 


Signatures in this section for use in 
small size reproduction only-10 line 
(B) globe symbol to be reproduced 
12" in diameter and smaller. 
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Signatures in this section for use with 12 
line (A) globe symbol to be reproduced 
larger than 12” in diameter. 
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Signatures in this section for use in 
small size reproduction only-10 line 
(B) globe symbol to be reproduced 
V2" in diameter and smaller. 
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AT&T-3 


AT&T-3 Configuration AT&T-3 
Centered format. 


AT&T The relationship of size and position of the For enlargement of the signature beyond 
components of the signature are fixed as the capability of this reproduction sheet, 
Signature Repro Sheet shown and must not be altered. or if you have any questions, contact: 
for Print Appli cation Important: Never "reverse" the images Division Manager, Corporate Identity 
on this repro sheet. Never use positive Program, Public Relations and 
signature components for reverse print Employee Information Department, AT&T, 
reproduction, or use reverse signature 195 Broadway, Room 1509A, 
components for positive print New York, New York 10007. 
reproduction. Telephone: (212) 393-2707 


For *Positive" Reproduction Only For printing over white or light colored Signatures in this section for use with 12 
background. (For reverse use, see below) line (A) globe symbol to be reproduced 


larger than 12” in diameter. 
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AT&T ATST 


Signatures in this section for use in small size reproduction only— 
10 line (B) globe symbol to be reproduced 1⁄2” in diameter and smaller. 
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ATeT ATeT — ATeT Atel  ATeT Ater AfsT 


For use in a black or dark colored back- Signatures in this section for use with 12 
ground. All graphic elements shown as line (A) globe symbol to be reproduced 


white remain white. (For positive use, see larger than 12” in diameter. 


above) 


Signatures in this section for use in small size reproduction only— 
10 line (B) globe symbol to be reproduced 12” in diameter and smaller. 
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Signature Repro Sheet 
for Print Application 
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Configuration AT&T-4 
Horizontal format. 


The relationship of size and position of the 
components of the signature are fixed as 
shown and must not be altered. 
Important: Never “reverse” the images 
on this repro sheet. Never use positive 
signature components for reverse print 
reproduction, or use reverse signature 
components for positive print 


reproduction. 


For “Positive” Reproduction Only For printing over white or light colored 


background. (For reverse use, see below) 
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For “Reverse” Reproduction Only For use in a black or dark colored back- 
ground. All graphic elements shown as 


white remain white. (For positive use, see 
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For enlargement of the signature beyond 
the capability of this reproduction sheet, 
or if you have any questions, contact: 
Division Manager, Corporate Identity 
Program, Public Relations and 
Employee Information Department, AT&T, 
195 Broadway, Room 1509A, 

New York, New York 10007. 

Telephone: (212) 393-2707 


Signatures in this section for use with 12 
line (A) globe symbol to be reproduced 
larger than 12” in diameter. 


ATST 


ATST 


ATST 


qu) Qu qu 


Signatures in this section for use in 
small size reproduction only—10 line 
(B) globe symbol to be reproduced 
Y2" in diameter and smaller. 
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Signatures in this section for use with 12 
line (A) globe symbol to be reproduced 


larger than 12” in diameter. 
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Signatures in this section for use in 
small size reproduction only—10 line 
(B) globe symbol to be reproduced 
V2" in diameter and smaller. 
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